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Going Shopping is a monthly digest of key developments in the
world of retail and shopping center finance, with a focus on
market trends, emerging risks, and portfolio strategies. For
additional insights and analysis, visit our Triple Net blog. 

Retail Landlords Are Positioning for the World
Cup’s “Gravitational Pull”

ICSC reports that the FIFA World Cup is expected to bring $1.47
billion to the U.S. wholesale and retail sectors and attract 6.5 million
fans across North America, with likely beneficiaries including
grocers, sporting goods, entertainment, dining, and experiential
retail. The piece says landlords and retailers are responding with
pop-ups, fan hubs, watch parties, and other activations designed to
capture spending in host markets and retail centers, while also
cautioning that the lift may be uneven across categories and
geographies. Key takeaway: Tournament upside is likely to favor
centers that can convert event traffic into programmed revenue
without running afoul of lease limitations, permit requirements, or
insurance and indemnity gaps.

Early Match-Day Data Shows Where World Cup
Retail Demand Is Actually Landing

Retail Insider reports that new mobility analysis from Arity found
that 48% of devices detected near SoFi Stadium for the opening
match had not been in the surrounding 10-mile corridor during the
prior week, signaling a meaningful non-local audience. The same
analysis found sharp increases in visits to sporting goods stores,
grocery stores, restaurants, and hotels, offering an unusually
concrete early read on which retail categories are seeing the
clearest World Cup lift around host venues. Key takeaway: World
Cup demand is proving to be a tenant-mix story rather than a
generic traffic story, putting greater weight on category rights,
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operating covenants, and short-term occupancy flexibility.

World Cup Is Reinforcing the Mixed-Use and
Destination-Retail Thesis

The Real Deal reports that the tournament is giving the real estate
industry a clearer picture of which markets are equipped to convert
World Cup traffic into spending, while underscoring the importance
of retail, entertainment, and mixed-use assets in capturing that
value. The piece points to American Dream near MetLife Stadium as
a reminder that major sporting events often benefit broader retail-
and-entertainment ecosystems, not hotels alone. Key takeaway:
The clearest winners are likely to be integrated districts that control
not just the retail, but also the access, parking, signage, and other
shared rights that determine whether event traffic can be
monetized across uses.

Mall Operators Are Turning Common Areas Into
World Cup Fan Infrastructure

Modern Retail reports that malls near stadiums and in host markets
from Miami to Los Angeles are rolling out fan festivals, watch parties,
and branded common-area activations to attract tourists and
locals before, during, and after matches. The article says operators
are explicitly chasing higher turnout, longer dwell time, and
incremental spending by positioning their properties as gathering
places rather than passive shopping stops. Key takeaway: As
common areas become monetizable event space, the rules around
control, tenant consent, safety compliance, and sponsorship rights
stop being operational side notes and become central to the leasing
strategy.

South Florida’s Retail Corridors Are Trying to
Become Fan Districts, Not Just Match-Day
Overflow

The Real Deal reports that landlords, developers, and retail
operators across South Florida are betting on the FIFA World Cup to
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extend what is typically the region’s slower summer season, with
activations and marketing campaigns aimed at capturing a
projected $1.3 billion in spending and foot traffic from visitors and
locals. The piece highlights corridors such as Lincoln Road and
Atlantic Village as examples of retail areas trying to package watch
parties, walkability, and programming into broader fan-district
identities. Key takeaway: The fan-district strategy can be
compelling, but it works only where placemaking ambitions are
matched by workable permits, alcohol rules, noise allowances, and
coordinated operating standards across the corridor.

Triple Net Blog
Whether you’re a developer, landlord, tenant, or investor, Triple Net
is your go-to resource for keeping pace with issues impacting triple
net properties, while getting insight into the latest strategies to help
you manage legal risks and optimize deal flow and outcomes.
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